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11   ӮӮ   

1.1  

1.1.1  ‍  

ᴇ ѐ ̂ ȁ ȁ Ь ̃ ȂCNNIC ȁпא

ȁא пȁ ȁ ѐȁ ȁא 7 שּ ᾃ У Ьэȁү ὧэȁЬ

︠ эȂ ̆ ̆ ᴃ ȁ

Ȃ ѝ Э ѝ ̆ ╖

3027эȂέᴇ ‍ Ю ̔ 

 

 1 2010 B2C ‍  
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  3 41 

                                                  3027 

╖ ѝ 3027э̆ὲѐУ 1203э ╖ ̆ү 1131э

╖ ̆Ь 693э ╖ Ȃ  

1.1.2   

ѝ2010 10 20 Ȃ 

1.1.3   

╠ ̂CATI Ȃ̃ 

1.1.4  ῆ ⁸╕  

̂1̃ ‍⁞ᴳ э ̂ ₥ ᴁ̃ Ȃ

ѝ Ὠ ѝҩ ̆ ‍ᴳ ̆

Ԇ Ḷ ̆CNNIC ӝ ᵏ Ὠ Ȃ

̆ Ὠ ᵏ ᾰͅ Ȃ 

̂2̃ ѝ ὁЭ Э Ḷ ̆ ᴐ Э18:00Ԉ ȁ

ὤ ̆ ὤ Ȃ 

̂3̃ ѝ ὁ ̆ ᾰͅ Ь Ȃ 

̂4̃ ѝ ὁ эӝ ̆ а   У а╗Ԉ֗ᴉ ̆

⁮ᴁȂ 

̂5̃ ҩ ȁ ҩ ḣ Ѯ Ὧ ̆

ұа ҫԈ ᴇ‮ Ȃ 

1.2  

Ǹ  

ᾃЭ ѐ Ȃ 

Ǹ  

ꜛ ҵ ѐ֝нѮ ̂Business to Business̆ B2B ȁ̃֝н Ѯ

̂Business to Consumer̆ B2C ȁ̃эӝѮ ̂Consumer to Consumer̆ C2C̃ ȁ

֝нѮ ̂Government to Business̆ G2B̃ ᶕ ╘

Ӈ Ȃ ѐ Ө B2C C2C Ȃ 
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Ǹ  

ᾃ Эғ п ̆ ѝ Ȃ 

Ǹ B2C  

B2C ╘ Ȃ ӏп ȁ ȁ ȁ

̆ B2C ꜛ C2C B2C ̆

QQ ȂB2C ᾃ Э Ȃ 

Ǹ C2C  

C2C ў ѝ эӝбэӝѮ ғ ᵏӇ ̆

ȁ ȁ ȂC2C ᾃ Э Ȃ  

Ǹ B2C  

ᾃ B2C ғ п ̆ꜛ B2C C2C ᾃ

B2C Ȃ 

Ǹ  

ᾃ Эғ п ᴿȂ 

Ǹ  

ᴇ ᴿȂ 

Ǹ ¦ У  

ᾃ Уэ Э ғ¦ ᴿȂ 

Ǹ  

э ⁞ н̆ ꜛ ̂ ȁ̃

҉ ẹ⁸ ̂ ҉ ȁ̃ ᶕӊ ̂ 3C ȁ̃ ̂ ̃

ӊ ̂ Ȃ̃ 

Ǹ 3Cӊ  

̂Computer̃ȁ ᶕ̂ Communicatioñ ӊ ̂Consumer Electronics̃̆

ꜛ    ӊ ὲ Ὧӊнӊ Ȃ 

Ǹ ּש‚‍ ῆ 

ὤ ‚‍ѝЦ שּ Ȃ שּ ꜛ Ю̔ 

א ӏא̔שּ ȁ ȁ א ȁ ȁᾃ  Ȃשּ

пא ̔שּ ȁ ȁ Ȃ 

п Э̔שּ ȁ ȁ ȁ ȁ ȁ ȁ п Ȃ 

ѐ ̔שּ ȁ א ȁ Ȃ 

̔שּ п ȁ ȁשּ Ȃ 

̔שּ ȁ ȁ ȁҴ ȁ  Ȃשּ

א ̔שּ ȁ ȁ ȁ ȁשּ  Ȃשּ
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Ǹ ⁞  

⁞ ᴇ ̆ ѐ B2C ғ ѝ ὲ B2C

Э ѝȂ 
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1.3 ў  

B2C   Ἃᾯӌ⸗ềזּ

Ï 2010 ̆ B2C ⁮ 9936Ъӝ̆ ᴇ 61.9%Ȃ 

Ï ȁ ҉ 3Cӊ B2C Э ғ Ȃ 51.1% B2C

ғ ̆32.4% ғ ҉ ẹ⁸ ̆22.2% ғ 3Cӊ Ȃ  

Ï B2C ӝ ѝ2049ἷ̆ ᴇ ӝ 62.9%Ȃ

ὲѐ̆ B2C ғ ̆ӝ ⁮ 3101ἷ̕ὲ

3Cӊ ̆ ӝ 2605ἷ̕ ȁ ҉ ӝ ‍

⁞ѝ 1328ἷ̆779ἷ 367ἷȂ 

Ï B2C ѝ ᴇ ѝ Ȃ2010 ̆B2C

⁮ 12 ̆ ᴇ 2 Ȃ 

Ï б Ю ᴇ ̆ 60.7% B2C Э ғ ӊ Ȃ35.9%

Эғ ҉ ẹ⁸ ̆23.9% Э ғ ᶕ ӊ Ȃ 

Ï B2C ѐ̆ ̆ 63.4% B2C ᴳ ̕

ὲ ̆ ѝ 20.8%̕ Ь ̆ ѝ 11.9%̕ ӏп

⁮ 10.5%Ȃ 

Ï ‍ B2C Уэ ғ У ̆ чэԈЭ

ғ У Ȃ 

Ï ȁ ҉ȁ3Cȁ ӊ ₥   ΰ B2C ̆ӱ ΰэ

B2C Э ̆ ѝ ̔ 

ü ӱ ⁞ Э ̆3C B2C ѐ ᴇ ̆ ҉ ӊ

ѐ Ȃ 

ü ӱ ‍ ̆ B2C ѝ 3C̆ע ҉ B2C ע

Ѯ̆ ѐ ᴇ Ȃ 

ü ӱ Э ̆ B2C ᴂ̆

҉ Ȃ 

ü ӱ н‍ Э ̆ ҉ B2C Э ̆ὒ ὯҮ

н ᴁ ғ ╗Ḷ ̆эᴇ н B2C Э

̆֝н ғЭ  Ȃ 
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҇ Ὸ B2C  

Ï 2010 ̆ B2C ѝ 5077Ъӝ̆ ̂11252Ъ̃

45.1%̆ B2C 51.1%Ȃ 

Ï B2C ғ ӝ 779ἷȂ 

Ï B2C ѐ̆ Э ғ ᴿ ̆ 35% B2C

Э ғ ̕ үᴁ ῤ ̆ ѝ 4.1%Ȃ 

Ï ҉ȁ3Cӊ Ἱḣ B2C ̆ ғ ᴿ

Ь Ȃ 

 

ѕ ᶃѿ B2C  

Ï 2010 ̆ ҉ B2C ѝ 2206Ъӝ̆ ҉ ̂5040Ъ̃

43.8%̆ B2C 32.4%Ȃ 

Ï B2C ғ ҉ ẹ⁸ ӝ 367ἷȂ 

Ï B2C ѐ̆ Э ғ ҉ ᴿ ̆ 36.5% B2C

Э ғ ҉ ẹ⁸ ̆ ȁ ғ ҉ ᴿ‍⁞ѝ 19.8% 11.6%Ȃ 

Ï ȁ3C ע ҉ B2C ҉ ̆ ғ ᴿ Ь Ȃ 

 

ᵺ 3C B2C  

Ï 2010 3̆C B2C ѝ 3219Ъӝ̆ 3C ̂5072Ъ̃ 63.5%̆

B2C 32.4%Ȃ 

Ï B2C ғ 3Cӊ ӝ 2605ἷȂ 

Ï B2C ѐ̆ Э ғ 3Cӊ ᴿ ̆ 21.6% B2C

ғ 3Cӊ ̕ үᴁ ӏп ѝ̆ 14.8%̕ Ьᴁ ѝ̆ 2.5%̕

Э ғ 3Cӊ ‍⁞ѝ 2.3% 1.1%Ȃ 

Ï ҉ 3C B2C 3C ғ ᴿ ч Ȃ 

 

ҋ Ḳּכ B2C  

Ï 2010 ̆ B2C 854Ъӝ̆ ̂1798Ъ̃ 47.5%̆

B2C 8.6%Ȃ 

Ï B2C ғ ӝ 3101ἷȂ 
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Ï B2C ѐ̆ Э ғ ᴿ ̆ 19.8% B2C

Э ғ ̕ үᴁ ӏп ̆ 14.5% Ȃ Ѯ ̆

Э ‍⁞ѝ 5% 3%Ȃ 

Ï ȁ3Cӊ ҉ B2C ҉ ̆ ғ ᴿ ч Ȃ 

 

Ԉ ⅔ B2C  

Ï 2010 ̆ B2C 308Ъӝ̆ ̂979Ъ̃ 31.5%̆

B2C 3.1%Ȃ 

Ï B2C ғ ӝ 1328ἷȂ 

Ï B2C ѐ̆ Э ғ ᴿ ̆ 22.6% B2C

Э ғ ̕ үᴁ ̆ 4.3% Ȃ 

Ï ҉ȁ3Cӊ Ἱḣ ̆ ғ ᴿ Ь Ȃ 
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22   ѐѐ BB22CC ‍‍     

2. 1  

╘ ̆B2C Э ̆ ұў ὲ̆ע

а Ȃ2010 ̆ B2C ⁮ 9936Ъӝ̆ ⁮ ᴇ 61.9%Ȃ

ӱ н ᴇ □ ̆B2C Э ў ᴁ ѝн Ὥ Ȃ2010

╖Э ̆□ У B2C Э ̆ B2C У

э ̆B2C Ȃ 

 

 1 2010 ѐ ѐ B2C ᴿ 

 

2. 2 ⁞ 

ᴇ ̆ ұ ȁ Э Ю֓ ȁ ῆע ̆

ᴿ Ȃ ₥̆ ȁ ҉ 3Cӊ B2C Э ғ Ȃ 51.1%

B2C ғ ̆32.4% ғ ҉ ẹ⁸ ̆22.2% ғ 3C

ӊ ̆14.5% ғἹḣ Ȃ ғע ȁ

ᴿ‍⁞ѝ 9.8%̆ 9.4% 8.6%Ȃ 

B2C

38.1%B2C

61.9%
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 2 2010 B2C ᴿ 

2. 3  

B2C ӝ ѝ 2049ἷ̆ ᴇ ӝ 62.9%Ȃ

ὲѐ̆ B2C ғ ̆ӝ ⁮ 3101ἷ̕ὲ 3C

ӊ ̆ ӝ 2605ἷ̕ ȁ ҉ ӝ ‍⁞ѝ 1328

ἷ̆779ἷ 367ἷȂ 

ӱ ̆3Cȁ ҉ Ӱ ᴇӇ Ьэ B2C Ȃ

ӝ ת̆ ᴇ ‍̆⁞ B2C 8.6%

3.1%̆ ᴇ Ȃ 

 

 3 2010 ‍ ӝ  

 

2. 4  

B2C ѝ ᴇ ѝ Ȃ2010 ̆B2C

⁮ 12 ̆ ᴇ 2 Ȃὲѐ̆ 5-10 ̆ ⁮ 32.7%̆

  ᴇ 3.2э ‍ ̕ 10 ԈЭ 27.2%̆ ҂   5.1э ‍ Ȃ 

6.1%

3.1%

4.0%

4.3%

5.5%

8.6%

9.4%

9.8%

14.5%

22.2%

32.4%

51.1%

0% 10% 20% 30% 40% 50% 60%

ὲӹ

ᴇ

ᶑṌ

ע ӊ

Ἱḣ

ӊ ֒

҉ ẹ⁸

3101

2605

1328

779

367

0

500

1000

1500

2000

2500

3000

3500

3C ҉

ᴁ̔ἷ      
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 4 ᴇ B2C  

 

2. 5  

б Ю ᴇ ̆ 60.7% B2C Э ғ ӊ Ȃ

35.9% Эғ ҉ ẹ⁸ 2̆3.9% Э ғ ᶕ ӊ Ȃ

Ѯ ḥ̆ ұ Э ғ έ ȁ ‍⁞ 10.9%ȁ10.6% 8%Ȃ

3.5% Э ғ Ȃ 

 

 5 2010 ѐ B2C Э ғ  

 

2. 6  

    ӱ ̆B2C ұľУ ȁ ҬĿ Ȃὲѐ̆

̆ ұУ ̆ 63.4% B2C ᴳ Ȃὲ

̆ ѝ 20.8%̕ Ь ̆ ѝ 11.9%Ȃӏп

⁮ 10.5%Ȃ 

25.4%
23.0%

29.5%

22.1%20.4% 19.7%

32.7%
27.2%

0%

10%

20%

30%

40%

1⁮2 3⁮4 5⁮10 10 ԈЭ

B2C

11.9%

3.5%

8.0%

10.6%

10.9%

23.9%

35.9%

60.7%

ὲӹ

ᶕ ӊ

҉ ẹ
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 6 2010 ѐ ‍ B2C  

ᴇ ̆B2C ғ У У ̆ ‍ B2C

Уэ ғ У ̆ чэԈЭ ғ У

Ȃ 

ӱ ⁞ ̆ У ̆ 99.5% У

ғ ̕ὲ ̆ ᴿѝ 93.8%Ȃ У ᴂ ҉ 3C

ӊ ̆‍⁞ 15% 10.1% чэԈЭ ғ ҉ 3Cӊ Ȃ 

 

 7 2010 ѐ ў B2C У  

 

2. 7  

ȁ ҉ȁ3Cȁ ӊ ₥   ΰ B2C ̆ӱ ΰэ

B2C Э ̆ ѝ ̔ 

ü ӱ ⁞ Э ̆3C B2C ѐ ᴇ ̆ ҉

ӊ ѐ Ȃ 

ü ӱ ‍ ̆ B2C ѝ 3C̆ע ҉ B2C

ע Ѯ̆ ᴇ Ȃ 

ü ӱ Э ̆ B2C ᴂ̆

1.0%

1.8%

2.3%

4.6%

5.1%

10.5%

11.9%

20.8%

63.4%

ῤ

QQ

ӏп

85.0%
89.9% 91.3%

93.8%

99.5%

14.0%
7.9%

8.6% 5.6%
0.4%

1.0% 2.2%
0.1% 0.6% 0.2%

75%

80%

85%

90%

95%

100%

҉ 3C

1э 2э 3э
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҉ Ȃ 

ü ӱ н‍ Э ̆ B2C ҉ B2C Э ̆ὒ

ὯҮн ᴁ ғ ╗Ḷ ̆эᴇ н B2C Э

̆֝н ғЭ  Ȃ 

 

 8 2010 ѐ ў B2C  
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33   BB22CC ѝѝ   

3.1  

2010 ̆ B2C ѝ 5077Ъӝ̆ ̂11252Ъ̃

45.1%̆ B2C 51.1%Ȃ Ȃ ұ έ

‾ ȁ ᵳȁ ẏ ȁ ֳ ̆ Эж B2C

̆ B2C ҂ ╒ ̆ ֳ ╗ ȂB2C

ᵏ ѓ ȁ ȁ֓ ̆ᴳ

⁮ Э Ȃ Ҿ Ὥ ╟ҩ B2C Ȃ 

3. 2  

B2C 779ἷ̆ ᴇ

̂1122ἷ̃ 343ἷȂB2C ѐ̆ 300ἷԈЮ 43.5%̆ 301⁮

500ἷ ѝ 20.3%̕ 501-1000ἷ 21%̆ 1001-3000ἷ 12.2%̕ 3000ἷԈЭ 2.9%Ȃ 

 

 

 9 B2C ғ ӝ  

 

3. 3  

3.3.1  

₥̆B2C ў ғ B2C ȁῤ ȁQQ ȁ

ȁ Ȃ B2C ̂ ̃ ̆

⁮ 35%Ȃ үᴁ ῤ ̆ ѝ 4.1%Ȃ ̆ QQ ғ

ᴿѝ 2.1%Ȃ ғ ᴿ‍⁞ѝ 1.8% 1.6%Ȃ 

300ἷԈЮ
43.5%

301-500ἷ
20.3%

501-1000ἷ
21.0%

1001-3000ἷ
12.2%

3000ἷԈЭ
2.9%
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 10 B2C  

3.3. 2  

B2C Э ғ ̆ ӝ 754ἷȂ

үᴁ ̆ӝ 704ἷȂ Ьᴁ ̆ӝ 690ἷȂῤ

ӝ ѝ 456ἷ 446ἷȂ 

 

 11 B2C ғ  

3.3. 3 У  

B2C ғ У Ȃ 91.3% Уэ B2C

̂ ̃ ғ ̆8.6% 2э B2C ғ̆ 0.1% 3э B2C

ғ Ȃ 

338

446

456

690

704

754

QQ

ῤ

0.6%

1.6%

1.8%

2.1%

4.1%

35.0%

QQ

ῤ

ᴁ̔ἷ      
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 12 B2C У  

3. 4 Ὧ ғ ѝ 

҉ ȁ3C Ἱḣ B2C ̆ ғ ᴿ Ь Ȃ

21.2% B2C  B2C Э ғ ҉ ẹ⁸ 1̆7.8% ғ

ᶕ ӊ ̆13.7 % ғ Ἱḣ Ȃ 

 

 13 B2C ὲӹ ᴿ 

 

3. 5 B2C  

3. 5.1 ⁞ 

   B2C ѐ ̆ ⁮ 51.5%̆ ᴂұת ᴇ ѐ ̂54.5%̃̕

ѝ 48.5%̆ ұ ᴇ ѐ ̂45.5%̃Ȃ 

1э
91.3%

2э
8.6%

3э
0.1%

1.3%

3.4%

3.4%

4.0%

5.4%

7.4%

8.9%

11.1%

13.7%

17.8%

21.2%

ὲӹ

ᴇ

ᶑṌ

ע ӊ

Ἱḣ

ӊ ֒

҉ ẹ⁸
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 14 2010 ѐ B2C ⁞ ᴿ 

 

3. 5.2  

    B2C ‍ б ᴇ ѝ 18-30 ת̆ ╗  ̆

ѝ 67.9%̆ ұ ᴇ ѐ 3э ‍ Ȃ 

 

 15 2010 ѐ B2C ᴿ 

 

3. 5.3  

    B2C ᴇ ұ ᴇ ̆έ ԈЭ

⁮ 42.1%̆ ұ ᴇ 40.4% Ȃ ж 30.6%̆ ұ ᴇ

29.1% ᴿȂ 

54.5%

45.5%

51.5%

48.5%

40%

45%
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55%

60%

3.8%

34.0%
31.9%

14.3%

8.5% 7.5%
3.5%

37.0%
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 16 2010 ѐ B2C ᴿ 

 

3. 5.4 н 

B2C н‍ б ᴇ н֝̆נ B2C ӝ

̆ 35.6% ֝нὨ ӝ ̆ ұ ȁὒ ὯҮн ᴁӱнӝ эᴇ

н Ȃ 

 

 17 2010 ѐ B2C н ᴿ 

   

7.6%

23.0%
29.1%
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5.8%
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30.6%
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44   ҉҉ BB22CC ѝѝ   

4.1  

2010 ̆ ҉ B2C ѝ 2206Ъӝ̆ ҉ ̂5040Ъ̃

43.8%̆ B2C 32.4%Ȃ ҉   ΰ ѮЎ

Ȃ2010 ̆ Э ҩУ ҉ ̆ ҉ ̆ӏ

п Э ҉ ̆ў B2C ╟ᴐ ֓ ╟ҩ ҉ B2C 

Ȃ 

4. 2  

B2C ҉ ẹ⁸ 367ἷ̆ Ḷ Ȃӱ

‍ Ȃӝ 100ἷԈЮ ⁮ 35%̆101-300ἷ ̆ ⁮ 35.5%̕301-500

ἷ 14.8%̆501-1000ἷ ѝ 8.7%̕1000ἷԈЭ ѝ 6.1%Ȃ 

 

 18 B2C ғ ҉ӝ  

4. 3  

4.3.1  

₥̆ ў ғ ҉ ẹ⁸ B2C ȁ ȁ QQ ȁ

99 Э҉ ȁҵ╟  Ȃӱ Э ̆ ȁ ᴁ‟₥Ь̆

ľЬ Ŀ Ҭ ̆  ὲӹ B2C ҉ Ȃὲѐ̆

҉ ẹ⁸ ̆ 36.5% Э ғ ҉ ẹ⁸ ̕

ȁ ғ ҉ ᴿ‍⁞ѝ 19.8% 11.6%Ȃ 

100ἷԈЮ
35.0%

101-300ἷ
35.5%

301-500ἷ
14.8%

501-1000ἷ
8.7%

1000ἷԈЭ
6.1%
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 19 ҉ B2C  

4.3. 2  

B2C Э ҉ ̆ӝ 332ἷȂ үᴁ

̆ӝ 271ἷȂ Ьᴁ ̆ӝ 263ἷȂ99 Э҉ QQ

ӝ ‍⁞ѝ 173ἷ 114ἷȂ 

 

 20 B2C ғ ҉  

4.3.3 У  

ғ ҉ У ᴂ̆ 85% ҉ B2C Уэ

B2C ғ ҉ ẹ⁸ Ӱת̆ 14% 2э B2C ғ̆ 1% 3

э ԈЭ B2C ғȂ 

 

 21 ҉ У  

 

0.3%

0.3%

0.8%

11.6%

19.8%

36.5%

ҵ╟ 

99 Э҉

QQ
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QQ

99 Э҉

1э
85.0%

2э
14.0%

3э
1.0%

ᴁ̔ἷ      
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4. 4 Ὧ ғ ѝ 

    ȁ3C ע ҉ B2C ҉ ̆ ғ ᴿ Ь Ȃ 33.4%

҉ B2C  B2C Э ғ 2̆2.2% ғ ᶕ ӊ

֒ 1̆1.7% ғ ע ӊ Ȃ ғ ̆ Ἱḣ ̂ ȁ ̃

ᴿ‍⁞ѝ 10.7%̆ 10.4% 10.2%Ȃ 

 

 22 B2C ҉ ὲӹ ᴿ 

 

4. 5 ҉ B2C  

4. 5.1 ⁞ 

    ҉ B2C ѐ̆ ̆ 56.4%̆ ұ 43.6% ᴿȂ ̆ ҉

ѐ ᴇ ҂ ұ ᴇ Ȃ 

 

 23 2010 ѐ ҉ B2C ⁞ ᴿ 
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4. 5.2  

҉ B2C ѐ Ḷ Ḷᴂ ᴿ Ȃὲѐ̆18 ԈЮ 6.4%̆

ұ ᴇѐ ᴿ̂3.8%̃Ȃ31 ԈЭ 33.4%̆ ҂ ұ ᴇ 30.3% ᴿȂ 

 

 24 2010 ѐ ҉ B2C ᴿ 

 

4. 5. 3  

҉ B2C ᴇ Ḷ ̆έ ԈЭ 61%̆ ѝ

ў╒̆   ᴇ ̂40.4%̃ 20.6э ‍ Ȃ 

 

 25 2010 ѐ ҉ B2C ᴿ 

 

4. 5.4 н 

ᴇ ҉ B2C ӝ ̆ 23.7% ҉ B2C ̆ ұ

ᴇ ѐ ᴇ̂15%̃  8.7э ‍ Ȃ֝нὨ ὒ Үн ᴁӝ ‍⁞ ҉

34.2% 15.5%Ȃ 

3.8%

34.0%
31.9%

14.3%
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 26 2010 ѐ ҉ B2C н ᴿ 

   

17.0%

9.7%

15.5%

23.7%
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҉



2010 ѐ B2C                                

 30 

55   33CC BB22CC ѝѝ   

5.1  

2010 3̆C B2C ѝ 3219Ъӝ̆ 3C ̂5072Ъ̃ 63.5%̆

B2C 32.4%Ȃ3C ̆У ұḆ╠ ᴳ

3Cӊ Э ֓ ִ□ ̆ ‍Ԉ 3Cѝў ӊ ̕ү

ӊ ѝҩľ ḣ Ŀ̆ ӊ Ԇ ̆ ╗̆ ╟ҩ 3C ӊ

ᴇ Ȃ 

 

5. 2  

B2C ғ 3Cӊ ӝ 2605ἷ̆   ᴇ 3C

3C ̂2723ἷ̃118ἷȂӱ 3Cӊ B2C ‍ ̆ӝ 500ἷ

ԈЮ 39.8%̆501⁮ 1000ἷ ѝ 15%̕1001-3000ἷ 15.5%̆3001-5000ἷ

18%̕5000ἷԈЭ ҂ 11.7%Ȃ 

 

 27 B2C ғ 3Cӊ  

 

5. 3  

5.3.1  

2010 ̆ ў ғ 3Cӊ B2C ȁӏп ȁ ȁ ȁ

ȁQQ א Ȃӱ Э 3̆C B2C

̆ ⁮ 21.6%Ȃ үᴁ ӏп ̆ѝ 14.8%Ȃ Ѯ ̆ ғ

3C ҂ 2.5%Ȃ Э ғ 3Cӊ ‍⁞ѝ 2.3% 1.1%Ȃ 

500ἷԈЮ
39.8%

501-1000ἷ
15.0%

1001-3000ἷ
15.5%

3001-5000

ἷ
18.0%

5000ἷԈЭ
11.7%
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 28 3Cӊ B2C  

5.3. 2  

B2C Э ғ 3C ӏп ̆ ӝ 2954ἷȂ

үᴁ ̆ӝ 2793ἷȂ Ь̆ 2377ἷ̆

ȁ QQ ӝ 3C ᴂ̆‍⁞ѝ 1894ȁ1284 365ἷȂ 

 

 29 B2C ғ 3C  

5.3.3 У  

89.9% 3C Уэ B2C ғ 3C ӊ 7̆.9% 2э B2C

ғ̆ 2.2% 3э B2C ғ 3C ӊ Ȃ 

0.1%

0.9%

1.1%

2.3%

2.5%

14.8%

21.6%

א

QQ

ӏп

365 
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2377 

2793 

2954 

QQ

ӏп

ᴁ̔ἷ      
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 30 3Cӊ У  

 

5. 4 Ὧ ғ ѝ 

    ҉ 3C B2C 3C ғ ᴿ ч Ȃ 41.1% 3C

 B2C Э ғ 3̆2.5% ғ ҉ ẹ⁸ ȂἹḣ

҂ ғ ᴿ Ȃ 18.3% ӝ ғ Ἱḣ ̂ ̃̆ 18.3%

ғ Ȃ 

 

 31 3C B2C ὲӹ ᴿ 

 

5. 5 3C B2C  

5. 5.1 ⁞ 

3C B2C ѐ ұ ̆ ⁮ 72.1%̆   ѐ ᴇ ᴿ

17.6э ‍ Ȃ 27.9%̆ ᴂұ ᴇ ̂45.5%̃  

 

1э
89.9%

2э
7.9%

3э
2.2%

2.9%
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 32 2010 ѐ 3C B2C ⁞ ᴿ 

 

5. 5.2  

    3C B2C ╗ ѐ 25-30 Ѯ Ȃ25-30 38.8%̆  

ᴇѐ У 6.9э ‍ Ȃᴂ ӝ б ᴇ ḶᴂȂ 

 

 33 2010 ѐ 3C B2C ᴿ 

 

5. 5.3  

    3C B2C Ḷ ̆ ԈЭ 50.9%̆ ᴇ ѐ

ᴿѝ 40.4%Ȃ 

54.5%
45.5%
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 34 2010 ѐ 3C B2C ᴿ 

 

5. 5.4 н 

֝н 3C ӝ ̆ 40.3% 3C ֝нὨ ӝ ̆ ұ

4.5э ‍ Ȃ эᴇ ‍⁞ѝ 11.9% 10.9%̆ ᴂұ ᴇ ѐ ‍

Ȃ 

 

 35 2010 ѐ 3C B2C н ᴿ 
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66   BB22CC ѝѝ   

6.1  

2010 ̆ B2C 854Ъӝ̆ ̂1798Ъ̃ 47.5%̆

B2C 8.6%Ȃ ₥ □ ת̆ б 3Cӊ

ў̆ ұ שּ ╘ ̆ Ὧ ȁ

╘ ̆ Ȃ 

6. 2  

B2C ғ ӝ 3101ἷȂ ұ ᴇ

ӊ ̂2527ἷ̃574ἷȂӱ B2C ӝ ‍ ̆

500ἷԈЮ 44.7%̆ 501⁮1000ἷ ѝ 16.1%̕ 1001-3000ἷ 13.7%̆ 3001-5000

ἷ 13.7%̕ 5000ἷԈЭ ҂ 11.8%Ȃ 

 

 

 36 B2C ғ  

 

6. 3  

6.3.1  

2010 ̆ ў ғ B2C ȁӏп ȁ ȁ ȁ

ȁQQ ̂ й ̃ Ȃӱ Э ̆ B2C

̆ ⁮ 19.8%Ȃ үᴁ ӏп ̆ 14.5% ᴿȂ

Ѯ ̆ Э ғ ‍⁞ѝ 5% 3%Ȃ 
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16.1%

1001-3000

ἷ
13.7%

3001-5000

ἷ
13.7%

5000ἷԈЭ
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 37 B2C  

6.3. 2  

B2C Э ғ ӏп ̆ ӝ 2813ἷȂ

үᴁ ̆ӝ 2793ἷȂ Ь̆ 1233ἷ̆

 QQ ӝ 3C Ḷᴂ̆‍⁞ѝ 369 160ἷȂ 

 

 38 B2C ғ  

6.3.3 У  

93.8% Уэ B2C ғ 5̆.6% 2э B2C

ғ̆ 0.6% 3э B2C ғ҉ ӊ Ȃ 

 

 39 У  
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̂й ̃

QQ

ӏп

160 

369 

1233 

2793 

2813 

QQ

ӏп

1э
93.8%

2э
5.6%

3э
0.6%

ᴁ̔ἷ      
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6. 4 Ὧ ғ ѝ 

ȁ3Cӊ ҉ B2C ҉ ̆ ғ ᴿ ч Ȃ 33.4%

B2C  B2C Э ғ ̆28.4% ғ ᶕ ӊ ̆24%

ғ ҉ ẹ⁸ Ȃ 

 

 40 B2C ὲӹ ᴿ 

 

6. 5 B2C  

6. 5.1 ⁞ 

B2C ѐ̆ 66.5%̆ ұ ᴇ 54.5% ᴿȂ ̆

ѐ ᴇ ҂ᴂұ ᴇ ̆ѝ 33.5%Ȃ 

 

 41 2010 ѐ B2C ⁞ ᴿ 
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6. 5.2  

    B2C ᴇ Ḷ Ȃ B2C ў ѐ 25-35 ̆

64.1%̆   ᴇѐ У 17.9э ‍ Ȃ24 ԈЮ 15.7%̆ ᴂ

ұ ᴇ 22.1э ‍ Ȃ 

 

 42 2010 ѐ B2C ᴿ 

 

6. 5.3  

    B2C Ḷ ̆ ԈЭ 51.6%̆ ᴇ ѐ

ᴿѝ 40.4%Ȃ 

 

 43 2010 ѐ B2C ᴿ 

 

6. 5.4 н 

    B2C ѐэᴇ н 22.5%̆ ὒ ὯҮн ᴁ 15.7%̆

ұ ᴇ Ȃ ᴇḶᴂ̆ 4.1%Ȃ 
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 44 2010 ѐ B2C н ᴿ 
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77   BB22CC ѝѝ   

7.1  

2010 ̆ B2C 308Ъӝ̆ ̂979Ъ̃ 31.5%̆

B2C 3.1%Ȃбὲӹ ⁞ ̆ ᴇ ѝ

ת̆עֳ аᴂ̆ ╒ Ȃ ‍ έ ̆

ὲӹ Ȃ  

7. 2  

B2C ғ ӝ 1328ἷ̆ ұ ᴇ

̂1107ἷ̃221ἷȂӱ B2C ‍ ̆ 300ἷԈЮ

32.2% 3̆01⁮ 500ἷ ѝ 18.6% 5̕01-1000ἷ 25.4% 1̆001-3000ἷ 15.3%̕

3000ἷԈЭ 8.5%Ȃ 

 

 

 45 B2C ғ ӊ  

 

7. 3  

7.3.1  

2010 ̆ ғ B2C ў ȁ ȁӏп ȁ

ȁѠ Ȃӱ Э ̆ B2C ̆

⁮ 22.6%Ȃ үᴁ ̆ 4.3% ᴿȂ 

300ἷԈЮ
32.2%

301-500ἷ
18.6%

501-1000ἷ
25.4%

1001-3000

ἷ
15.3%

3000ἷԈЭ
8.5%
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 46 B2C  

7.3.2  

B2C Э ғ ̆ ӝ 3600ἷȂ

үᴁ ӏп ӝ̆ 1850ἷȂѠ Ь̆ 1000ἷ̆

ӝ Ḷᴂ̆‍⁞ѝ 897 875ἷȂ 

 

 47 B2C ғ  

7.3.3 У  

ғ У ̆ 99.5% Уэ B2C ғ

̆0.2% 2э B2C ғ̆ 0.2% 3э B2C ғ҉

Ȃ 

 

 48 ӊ У  
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7. 4 Ὧ ғ ѝ 

҉ȁ3Cӊ Ἱḣ ̆ ғ ᴿ Ь Ȃ 55.9%

 B2C Э ғ ̆32.2% ғ ҉ ẹ⁸ ̆25.4% ғ ע

ӊ Ȃ 

 

 49 B2C ὲӹ ᴿ 

 

7. 5 B2C  

7. 5.1 ⁞ 

   B2C ѐ̆ 62.7%̆ ұ ᴇ 45.5% ᴿȂ

37.3.%̆ ᴂұ ᴇ 54.5% ᴿȂ  

 

 50 2010 ѐ B2C ⁞ ᴿ 
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7. 5.2  

   B2C ᴇ Ḷ Ȃ ғ B2C ѐ 25-30 ̆

67.2%Ȃ Ѯ ̆ B2C 25 ԈЭ э ұ ᴇȂ 
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7. 5.3  

    B2C Ḷ ̆ ԈЭ 50.8%̆ ᴇ ѐ

ᴿѝ 40.4%Ȃ 
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